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Before the planning and design of the booklet was even started, some deep research was conducted. Understanding the purpose of the typeface, the design 
process but also the background of the typeface designer pathed the way for a suitable and coherent booklet, that would present the Frutiger typeface in the right 
manner. Learning about fomer use, history and special traits sparked logical and fitting ideas of how to visually represent the typeface.



PAGINATION RESEARCH
The first step in the design process was planning out the pagination of the booklet. After researching the inevitable topics that had to be covered in the book were 
identifyed. Such as introduction of the typeface designer, classification, charactristics and weights of the typeface, as well as the history and context of its creation. 
Pagination was planned in a way that it would be informative in a visually dynamic structure whilst showcasing the capabilities of the Frutiger Typeface.
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SKETCHES SPREAD DESIGNS
To have a good starting ground for digitally designing the spreads, I came up with a number of layout possiblilities for each section. The goal for this step was to sketch 
out as many ideas as possible, so that later, I could combine and narrow them down to the ones that worked best and create the most cohesive all over book design. 
I appreciate the fun of getting one’s most creative ideas out, and then analytically selecting what makes sense and why, and taking those to the next step.
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FRUTIGER FONT EXPLORATION
I explored the different weights included in the Frutiger Typeface, for which Adrian Frutiger came up with a number system reaching from 45 to 95. This created a 
code marking every font from Light to Ultra Bold, Italic to Condensed and so on. The exploration of the fonts helped me to map out plans which wheights might be 
usable for certain sections – based on the different sections, layout designs as well as if something is supposed to be informational, decorational or simply visual.
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BOOK COLOR CHOICES
The colors for the book are simple and strategic to reflect on the spirit of the Frutiger typeface. Encompassing the analytic way Frutiger designed this typeface, 
the decision to keep the colors simple and create a strategic way of using them as efectiveley as the typeface works in its sense of legibility was set. Blue, as it’s a 
color often used at airports; red, as it’s a common signage color and to provide contrast. The grid to reference  the precise construction of the typeface.
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C: 20%

M: 94%

Y: 97%

K: 10%

C: 89%

M: 79%

Y: 7%

K: 1%

Paper

Black: 50%



DESIGN OF COVER AND SPREAD 1
COVER: Playing with different overlapping font versions of F and providing a good visual introduction of what is awating on the following pages – having introduced 
the colors, patterns, and what it’s all about: Frutiger. SPREAD 1: Creating patterns with type is very enjoyable, which was utilized on the first spread of the book 
acting as an opener. The introduction begins with overview of the typeface and the designer; the die-cut  F and underlying FRUTIGER can be seen on the first spread.
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DESIGN OF SPREADS 2 AND 3
SPREAD 2: Typographical as well as structural hierarchy and dynamics are introduced by the use of different fonts, sizes, colors and orientationns. Typogrphy is used 
informational as well as decorational. The classification, the design of Frutiger as well its characteristics are explained. SPREAD 3: Featuring a quote summarizing what 
Frutiger is all about. Experimenting with type as image and showcasing large letters, to zoom in to the beautifuly designed and highly defined lettershapes.

7 / 13



DESIGN OF CENTER SPREAD FOLD – CLOSED
To make the book more of an experience for the reader – just like travelling as a reference to airport signage, the centerspread is featuring a fold-out as well as a 
second die-cut. The closed fold relys on large imagerey and color planes as a good contrast to the more complex inside of the fold-out. The closed spread provides  
a quickly comprehendable introduction of Frutiger’s journey from signage typeface specific to airports to becoming a typeface for print.
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DESIGN OF CENTER SPREAD FOLD – UNFOLDED
The unfolded center spread features many familiar airport signages, often featuring French, to reference Airport Charles de Gaulle (formerly Roissy) for which 
the Frutiger typeface was originally commissioned for. Frutiger’s journey from signage typeface to print is explained in the paragraph. That journy is visualised by the 
airplanes and all the signages (here printed on paper, yet representing perfect signage capabilities), as well as the book itself utilizing Frutiger as a print typeface.
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DESIGN OF SPREADS 6 AND 7
SPREAD 6: Representing the ultimate strategic design to ultimate legibility. To ensure legibility Frutiger would blur out letterforms to examine their legibility, visualized 
in a simple, yet enjoyable way. Frutiger’s focus on pure communication is also represented by the informative paragraph on an otherwise blank backgound. SPREAD 7: 
Presentation of Frutiger’s variety of weights, whilst visually structured in a way to introduce his (then) newly developed number system for the typeface’s fonts.
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DESIGN OF SPREAD 8 AND BACK COVER
SPREAD 8: Showcasing the comparison between Avenir and Frutiger, both sans serif typefaces designed by Frutiger. The structure and proportions that make Frutiger 
as legibable as its is become evident in this comparison. Ending the book as it began with a twist of colors from blue to red: type pattern.. BACK COVER: Once again 
playing with fonts, dictating the angle of which all fonts of Frutiger are displayed on the back –  viewed only  from the outside, giving a good introduction to the book.
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DESIGN OF FRUTIGER POSTER
The poster design had to be more concise than the book as there is only one page to visualize the typeface and its personality. Referencing the cover, using all three colors 
and patterns to visually reflect on the most important aspects of the typeface. Showcasing only the essentials on the poster to focus on the ultimate purpose and possi-
blities of the typeface: communication, legibility, and the variety Frutiger offers to achieve that – the different weights, as well as designer and strategic spirit of Frutiger.
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FRUTIGER MOTION MEDIA STORYBOARDING
Frutiger not only moved from signage to print, but from there to motion. To convey all the information contained in the book in a video, a storyboard plan was created. 
First mapping out most the most important information, planning out when to show what in a motion piece, and how to show what in a motion piece. The story boards 
helped as a base to creating the motion piece, and how elements were supposed to visually transition and move throughout, whilst informing about the typeface.
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